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OMNI NATIONAL CONSUMER MEDIA PLAN 
2001-2002 



PUBLICATION 

Women's 

Better Homes & Oardone 

17 inatnioni) 

Lad'i&B' Home Journal 

18 initnioni) 

Family Circle 
<8 tftiirllDn*) 

Ebony 

{4 


North American Hunier 
{i i/iMrirDn>i 
SpcMe Adeld 
<0 ln»«r1(oni) 

Popular Machanica 
(P intenloni) 

Playboy 

(7 jn4«ttron») 

Field & Stream 
(6 Imertton*} 

Outdoor Die 
(ii mietiion*) 

Genflifll 
People Weekly 
(12 1na»nlon»} 

Time 

(II munioni} 

Money 
(4 mientom) 

Parade 
(e inkitllgn*) 

TV Guide 
(10 Iniertlons) 

Nalfonal Enquirer 
(1! tnienions) 

American Profile 
(to roiartionii 

Valaesis Inserta 
(1 Ineariien) 


Nawsoapera 
USA Today 
(J IneirtkKii) 



Source: https://www.industrydocuments.ucsf.edu/docs/lsgk0001 





















